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• Navigating the Dashboard

• Accessibility Basics

• Meta Descriptions

• Hands-On Demo

• Call to Action

• Q&A



WHAT IS SITEIMPROVE?

• Web governance and optimization platform.

• Scans the website for:

• Quality issues – broken links, spelling, readability.

• Accessibility – WCAG compliance.

• SEO – Search Engine Optimization.

• Policies – outdated content or branding errors.

• Easy-to-use dashboards and reports.



WHY SITEIMPROVE MATTERS

IMPROVES USER EXPERIENCE – NO 
BROKEN LINKS OR ERRORS.

ENSURES ACCESSIBILITY 
COMPLIANCE – LEGAL AND ETHICAL 

STANDARDS.

BOOSTS SEO – HIGHER VISIBILITY IN 
SEARCH RESULTS.

PROTECTS OUR BRAND – ENSURES 
CONTENT CONSISTENCY.

SAVES TIME – AUTOMATED, SITE-
WIDE SCANNING.



NAVIGATING THE DASHBOARD
• Key modules:

• Quality Assurance

• Accessibility

• SEO

• Color-coded dashboards and scores.

• Filters to narrow down issues by page or severity.



QUALITY ASSURANCE MODULE

• Detects:

• Broken links and misspellings.

• Readability issues.

• Workflow:

• Review flagged issues.

• Fix issues Terminalfour.

• Dismiss false positives.

• Leave a comment if dismissed forever
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ACCESSIBILITY BASICS

• Why accessibility matters: WCAG 

2.1  compliance.

• Common issues:

• Missing alt text

• Unclear link text

• Broken links

• Headline hierarchy

• Siteimprove’s accessibility score and filters



HEADLINE HIERARCHY



SEO INSIGHTS

• Helps improve page rankings.

• Recommendations for:

• Meta titles and descriptions.

• Headings and keywords.

• Page performance.

• SEO score overview.



SEO INSIGHTS

• Improves user experience – No broken links or 

errors.

• Ensures accessibility compliance – Legal and 

ethical standards.

• Boosts SEO – Higher visibility in search results.

• Protects our brand – Ensures content 

consistency.

• Saves time – Automated, site-wide scanning.



COMMENTS, QUESTIONS, 
AND DISCUSSION

MARKETING COMMUNICATIONS WEB TEAM



HANDS-ON DEMO & NEXT STEPS

• Demo: Checking a page for QA, 

accessibility, and SEO.

• Your next steps:

• Review Siteimprove regularly.

• Fix errors before publishing.

• Reach out to the web team for 

support.



META DESCRIPTIONS

A good meta description facilitates more clicks and better search rankings

WHAT IS A META DESCRIPTION?
• A meta description is an HTML attribute that provides a brief summary of a web page’s content. It typically appears in search  engine results below 

the page title, helping users decide whether to click the link. A well-crafted meta description can improve click-through rates by being informative 

and engaging.

• A meta description is generally around 150-160 characters in length that is concise, descriptive, and utilizes keywords. 150-160 characters ensures that the full 

description displays in search results.

• Google doesn’t always use your provided meta description because it tries to display the most relevant snippet based on the user’s search query.

• To increase the chances that Google will use your meta description, ensure your description is unique for that page and aligns with the content on the page.



META DESCRIPTIONS

WHAT HAPPENS WITHOUT A META DESCRIPTION?
In the example below, Google used a text snippet for the meta description using text it found on the page.

We can be intentional and specific about how we present our pages by offering our own meta descriptions.

Providing meta descriptions, and other meta data, strengthens the credibility of our website to search engines — 

providing better rankings.



META DESCRIPTIONS

HOW DO I ADD A META DESCRIPTION?
1. Under the More tab, select Metadata

2. Add meta description to the Value column in 

the following fields:

o Description

o Og: description

o Twitter: description

3. Add Titles if needed



META DESCRIPTIONS

GETTING STARTED
1. Review the meta description in the Missing 

Meta Descriptions spreadsheet.

2. If the meta description is accurate and 

polished, paste into the CMS.

o Save and mark the column in green to 

indicate the description has been added.

3. If the meta description is inaccurate or needs 

work, update the language. Review with your 

supervisor if needed.

https://redhawks-my.sharepoint.com/:x:/r/personal/tfleischauer_seattleu_edu/_layouts/15/Doc.aspx?sourcedoc=%7B1C96F13E-94D3-45D7-8DAA-523283185369%7D&file=School%20of%20Law-Missing%20meta%20descriptions.xlsx&action=default&mobileredirect=true&DefaultItemOpen=1&ct=1752079445322&wdOrigin=OFFICECOM-WEB.START.EDGEWORTH&cid=1475a413-c480-4317-aa0d-166ffe102609&wdPreviousSessionSrc=HarmonyWeb&wdPreviousSession=d513368b-6882-4c49-88d7-0ccbea18360e
https://redhawks-my.sharepoint.com/:x:/r/personal/tfleischauer_seattleu_edu/_layouts/15/Doc.aspx?sourcedoc=%7B1C96F13E-94D3-45D7-8DAA-523283185369%7D&file=School%20of%20Law-Missing%20meta%20descriptions.xlsx&action=default&mobileredirect=true&DefaultItemOpen=1&ct=1752079445322&wdOrigin=OFFICECOM-WEB.START.EDGEWORTH&cid=1475a413-c480-4317-aa0d-166ffe102609&wdPreviousSessionSrc=HarmonyWeb&wdPreviousSession=d513368b-6882-4c49-88d7-0ccbea18360e


COMMENTS, QUESTIONS, 
AND DISCUSSION

MARKETING COMMUNICATIONS WEB TEAM



Today's Statistics – July 30, 2025
Let's improve our statistics weekly. A little at a time can make a huge impact over the course of a month/quarter.



Today's Statistics – July 30, 2025
Let's improve our statistics weekly. A little at a time can make a huge impact over the course of a month/quarter.



RESOURCES
• Siteimprove Sign In

• Training Videos

• Web Support Knowledge Hub

• Who Are the Law Content Editors? Law Content Editors

• What times does the hourly publish cycle run? Terminalfour Auto-Publish Cycles

https://my2.siteimprove.com/Dashboard/5765905975/7535846458/Custom/Dashboard
https://my2.siteimprove.com/Dashboard/5765905975/7535846458/Custom/Dashboard
https://www.seattleu.edu/testing123/troy/training/training-videos-and-slides/
https://www.seattleu.edu/testing123/troy/training/training-videos-and-slides/
https://seattleuniversity.atlassian.net/wiki/spaces/MAR/overview?homepageId=699171101
https://seattleuniversity.atlassian.net/wiki/spaces/MAR/overview?homepageId=699171101
https://seattleuniversity.atlassian.net/wiki/spaces/MAR/pages/2350972941/Law+Web+Content+Editors
https://seattleuniversity.atlassian.net/wiki/spaces/MAR/pages/2235957324/Terminalfour+Auto-Publish+Cycle+Schedule
https://seattleuniversity.atlassian.net/wiki/spaces/MAR/pages/2235957324/Terminalfour+Auto-Publish+Cycle+Schedule
https://seattleuniversity.atlassian.net/wiki/spaces/MAR/pages/2235957324/Terminalfour+Auto-Publish+Cycle+Schedule


CALLS TO ACTION

1. Check your section weekly, focus on:

• Fixing broken links

• Improving PDF files

2. Add Meta Descriptions

3. Complete Web Accessibility Training by 

September 30, 2025

• Web Accessibility Training Request

https://seattleuniversity.atlassian.net/servicedesk/customer/portal/7/group/32/create/148
https://seattleuniversity.atlassian.net/servicedesk/customer/portal/7/group/32/create/148


COMMENTS, QUESTIONS, 
AND DISCUSSION

MARKETING COMMUNICATIONS WEB TEAM



THANK YOU

MARKETING COMMUNICATIONS WEB TEAM
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